


About Henning Larsen

At Henning Larsen, we define
beauty by the lasting impact
of our design.
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About Henning Larsen

Qur vision is to create
sustainable societies
where people and
nature flourish.

Henning Larsen



About Henning Larsen

We were founded in 1959 by Danish
architect, Henning Larsen.

We have completed and ongoing
projects in more than 30 countries.

We are 600+ architects, urban
planners, landscape architects,
sustainability engineers, interior
architects, lighting designers, and
graphic designers.

We are spread across 20 studios in
eight countries: Australia, Denmark,
Germany, Hong Kong, Norway,
Singapore, Sweden, and

United States.
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Our most famous projects
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Our most recent projects
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http://www.worldgbc.org/

Operations vs Materials

With the new emission
factors, the operational
energy is expected to
account for 9% of the
total climate impact from
new buildings

X X XYY

1961 1979 1995 2006 2010 2015 2020 2025

Share of embodied and operational climate Source:
impact from new built in Denmark Rambell — LCA Whitepaper
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About Henning Larsen

A culture of curiosity
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About Henning Larsen

Applied innovation

Our digital toolkit enhances creativity through innovation.
This isn’t an afterthought — this is integrated in our design
process from the onset.

Energy design

Generative design

Smart—path findings

Acoustics and virtual soundscapes
Urban noise simulations

Daylight and artificial light
Microclimate analysis
Post-occupancy evaluations
Embodied carbon modelling
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Changing our footprint - exhibition
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Changing our footprint - exhibition




Biogenic materials

Henning Larsen
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The Pyramid Theory

THE FOOD PYRAMID

THE BUILDING MATERIAL PYRAMID

CONSIDER QUANTITIES REFLECT ON LIFESPAN THE DETAIL IS ESSENTIAL
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It is a Journey
https://henninglarsen.com/publications
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Designing with wood
and biobased materials.
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About Henning Larsen

Scaling innovation

We’re on a path of scaling up the use of biogenic materials — taking our learnings from Feldballe School, a project of
250 m?, to Bestseller’s 155,000 m? logistics center in the Netherlands.
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Scaling innovation - Feldballe School
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Scaling innovation - Feldballe Friskole
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Siteplan
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The central sta
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Facade buildup

Slab projection / Flashing

Window

ANANEEAN

Clay Finish

Clay Board
Ecococon
/ Wind Screen
Wood Fibre
Ventilated
Facade
Wood Cladding
Sun Shading

Terminal Upper Floors:

On the wooden facades the cladding is angled to incorporate neccessary
requirements of rain water handling into the design and minimize additional
elements and obstructions in the expression to maintain the calmness of
the facade.

Henning Larsen

Slab projection / Flashing

Clay Board

Ecococon

Wind Screen
Wood Fibre
Ventilated
Facade
Currogated Steel 3
Cladding Flashing
Sun Shading

Terminal Ground Floor:

The currogated steel cladding of the ground floor is used for its durability
and maintenance properties in the industrial context. The currogation gives
the facade a certain refinement and relates to overall expression of the
building’s facade.
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Carbon footprint by
major components

Envelope Installations,
19% elevators and PV
Interior 26%
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World of Volvo
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World of Volvo
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World of Volvo
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World of Volvo

Henning Larsen
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World of Volvo

Grasshopper - 2021.03.01_ #WoV Structure_SingleFlliet™ - Rhino Viewport

File Edit View Display Solution Help MetaHopper 2021.03.01_#WoV Structure
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World of Volvo
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World of Volvo

To production...

Henning Larsen
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World of Volvo

Henning Larsen
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World of Volvo
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World of Volvo
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World of Volvo

~a L

sbasmen

= SONDERTRANSPORTE




(545 o—

———

i

e rE———
TESEnnE

{

|

TS manmey
?"”_.,” e

- 4
—Q
omm |
i vd
“ -
b
)
.

i
-O"

il

R
_l"'f. pe 1
o



World of Volvo
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World of Volvo

Henning Larsen
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World of Volvo
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Thank You

Werner Frosch sl 550 BN e

wf@henninglarsen.com
www.henninglarsen.com

https://www.linkedin.com/c . .
m om%any/henning-larsen/ @henninglarsenarchitects

http://www.facebook.com/ . Hennin
n Henninglarsenarchitects u @hlarchitects Larsen _g
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