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About Henning Larsen

At Henning Larsen, we define 
beauty by the lasting impact 
of our design. 
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Our vision is to create 
sustainable societies 
where people and 
nature flourish.

About Henning Larsen
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About Henning Larsen

We were founded in 1959 by Danish 
architect, Henning Larsen.

We have completed and ongoing 
projects in more than 30 countries.

We are 600+ architects, urban 
planners, landscape architects, 
sustainability engineers, interior 
architects, lighting designers, and 
graphic designers.

We are spread across 20 studios in 
eight countries: Australia, Denmark, 
Germany, Hong Kong, Norway, 
Singapore, Sweden, and 
United States.
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Kiruna City Hall - Sweden SDU Kolding Campus - DenmarkSiemens Global HQ - Germany Nordea Bank HQ - Denmark

Gentofte Central Library - 
Denmark Malmö City Library - Sweden

Ministry of Foreign Affairs - 
Saudi ArabiaCBS Dalgas Have - Denmark

Moesgaard Museum - Denmark The Wave in Vejle - Denmark
Harpa Concert Hall & Conference 
Centre - Iceland 

The Royal Danish Opera - 
Denmark

Our most famous projects
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Quayside - Canada  

Grønlikaia - Norway Jyllandsposten - Denmark Kampung Admiralty - Singapore 

KAB - Denmark Salling Rooftop - Denmark Feldballe School - Denmark 

Ørestad Church - Denmark World of Volvo - Sweden   NEOMA Business School - France Bestseller - Holland

Our most recent projects

Wolfsburg Connect - Germany 
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40%
Large Numbers – Big Impact
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2050

> 70 %



a new city for 1.5m people

every week
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Source: 
www.worldgbc.org

Construction materials
contribute to 11% of CO2

emissions.

Concrete = 8% of global CO2

http://www.worldgbc.org/
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Operations vs Materials

Source:
Rambøll – LCA Whitepaper
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Design with 
impact
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About Henning Larsen

A culture of curiosity
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Applied innovation

About Henning Larsen

Our digital toolkit enhances creativity through innovation. 
This isn’t an afterthought – this is integrated in our design 
process from the onset.

1. Energy design
2. Generative design
3. Smart–path findings
4. Acoustics and virtual soundscapes
5. Urban noise simulations
6. Daylight and artificial light
7. Microclimate analysis
8. Post-occupancy evaluations
9. Embodied carbon modelling
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Changing our footprint - exhibition
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Changing our footprint - exhibition
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Changing our footprint - exhibition
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Changing our footprint - exhibition
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Biogenic materials
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Growing matters:  Mycelium Pavillon, Milano Design Week 2025
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The Pyramid Theory



It is a Journey
https://henninglarsen.com/publications
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Scaling innovation

We’re on a path of scaling up the use of biogenic materials – taking our learnings from Feldballe School, a project of 
250 m², to Bestseller’s 155,000 m² logistics center in the Netherlands.

About Henning Larsen



Scaling innovation- Feldballe School



Scaling innovation - Feldballe School

The children must learn that 
we can do it differently



Materials that naturally absorb and 
store CO2 in the carbon cycle



Simple design principles that enable 
the dismantling and reuse of building 
components in the future



Scaling innovation - Feldballe Friskole



Scaling innovation- Feldballe Friskole



Deep dive

Logistics Center in Holland / BESTSELLER 
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Siteplan
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The Wetland



The central stair



The office area



The MHE area
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Façade buildup
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Carbon footprint by 
major components



Deep dive

WORLD OF VOLVO, GOTHENBURG, S
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World of Volvo 
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World of Volvo 
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World of Volvo 



Henning Larsen 45

World of Volvo 
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World of Volvo 
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World of Volvo 
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World of Volvo 
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World of Volvo 
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wf@henninglarsen.com
www.henninglarsen.com

Werner Frosch

http://www.facebook.com/
Henninglarsenarchitects

https://www.linkedin.com/c
ompany/henning-larsen/

@hlarchitects

@henninglarsenarchitects

Thank You

mailto:wf@henninglarsen.com
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